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	Subject: Media Studies
	Year: 10

	

	Topic 1: Media Key Concepts 
	Topic 2: Advertising
	Topic 3: Magazines + Newspapers 
	Topic 4:  Film + Radio
	Topic 5:  Video Games
	Topic 6: PPE Revision+ NEA (non-exam assessment) 

	Duration: 15 lessons 
Extended Response 09/10 How Can Media Affect our Choices?
	Duration: 15 lessons Annotated Product 11/12 Print Advertisement 
	Duration: 15 lessons
Annotated Product 05/02 Magazine Front Cover 
	Duration: 15 lessons
Annotated Product (Poster) 04/03 + Exam Style Response 25/03
	Duration: 15 lessons
Exam Style Response 29/04
	Duration: 15 lessons Es Practice Essays for PPE +
Product + 15/07

	Content: 
To gain a clear understanding of how and why media products are created with a focus on:
Media Industries
Media Language 
Representation within Media
Media Audiences
Ideology
	Content: 
The history of the advertising industry since 1950s – context.

Analysis of set text print adverts and then students create their own print-based advertisement.
	Content: 
1. Magazine analysis and comparison of set texts with an unseen. Students create their own front magazine page.
2. The history of newspapers and how digital convergence has affected news consumption.
	Content: 
Analysis of generic website conventions and then detailed analysis of the Bond Franchise 007 website. Analysis of set texts and then students create their own film poster + the historical context of the Radio Industry and close analysis of set text.
	Content: 
The history of the video game industry and the impact of digital convergence. Analysis of set text and opportunity for students to create their own marketing campaign.
	Content: 
The Non-Exam Assessment allows students to create a media product from a choice of briefs set by the exam board (Eduqas) and is worth 30% of their GCSE. They produce a statement of Aims and Intentions and then follow the requirements of the brief to create a media product.

	8 Key concepts students need to understand (Core Knowledge): Conglomerate/Digital Convergence/Denotation/Connotation/Generic Conventions/Diversity/Constructed Representations
Demographic+ Psychometrics
	8 Key concepts Conform/Subvert/Typography/Text/Layout/Signifier/
Signified/Patriarchy/Image analysis/Barthes/Signifier/Signified/Colour Symbolism
	8 Key concepts
Masthead/Strapline/Direct address/Hyperbole/
Cover-line/Anchorage
Katz + Blumler Uses + Gratifications Theory
Feminist Theories – hooks/Mulvey
	8 Key concepts 
Box Office Figures
Globalisation
website conventions
soap opera
omnibus
agriculture
Star Theory
Propp + Todorov
	8 Key concepts
Regulation
Synergetic Partnership
Merchandise
Endorsement
Interactive Marketing/CollaborationIn App Purchases
Audience Reception Theory - Hall
	8 Key concepts students: Generic codes and conventions
Pitch
Proposal
House Style
Special Interest
Convey
Enigma Codes
Barthes Semiotics


	

	SMSC Opportunities (including evidence of British Values) Democracy/British Government + The Media/Challenging Stereotypes/Media + Power/Progressive Media/Morality in the Media/Cultural Diversity in the Media/British Media Values+ Ideology/Representation of Gender + Ethnicity/NGOs/Charities/ Philanthropy
	Out of classroom opportunities: 
Media Club – Creating Media
Film at The Pound?
	Assessment opportunities: Exam style question at the end of every topic, feedback and TRIO.
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